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Brief Account of Maglev Train

Shanghai Maglev Line begins in the west from the Longyang Road Station
of Metro Line 2 and ends in the east at Shanghai Pudong International
Airport. It takes only 7 minutes and 20 seconds for the maglev train to
cover the 30 km long line. The line is the first commercial operation maglev
train in the world.

Shanghai Maglev line began its construction on March 1, 2001 and the
train was put into trial operation on December 31, 2002. The maximum
speed is 430 km/h and the speed at which two trains intercross each other
reaches 700 km/h. The train has been authorized by Guinness Records to
be the fastest train in the world.

So far, Shanghai maglev train has succeeded in safe operation up to 1
million km and attracted the attention of political circles, economic & trade
circles, entertainment circles and other celebrities all over the world.

Political Circles
1. In September, 2001, former Chinese Premier Zhu Rongji and German
Chancellor Schrffger paid their first visit to Shanghai maglev construction
site and cut the ribbon for its first guideway girder.
2.0n December 31, 2002, former Chinese Premier Zhu Rongji and the
visiting German Chancellor Schroder attended in person the inauguration
ceremony, cut the ribbon for the train{fl first trial operation and rode the
train together in its maiden trip.
3. On July 26, 2004, Hu JinTao, the General Secretary of CPC Central
Committee, accompanied by Wang Gang, Director General of the General
Office of CPC Central Committee, Chen LiangYu, the CPC Secretary of
Shanghai Municipality, Han Zheng, the Mayor of Shanghai and other
leaders, rode and toured the maglev train.
4. Since the operation of Shanghai maglev train, 13 heads of State and
government of countries of Germany, Denmark, Finland, Italy, the United
Kingdom, Ireland, Holland, Sweden, Australia, Japan and the special
administrative regions of Hong Kong and Macau, and domestically a
number of Party and Government leaders and about 230 leading cadres
holding levels higher than provincial and Ministerial positions have made
either a tour of inspection to or ridden the maglev train.
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Commercial Circles

1. During Annual Meeting of Fortune Forum 2003, members of Top 500 enterprises were
organized to tour and ride the maglev train.

2. In March 2003, the name crowning of one maglev train was sold by auction to the world.
After fierce and intense competition, finally Shanghai Xin Hu Property Development
Company succeeded in winning the right of crowning its name on one maglev train at the
price of CNY 20.9 million for two years. One maglev train was named #flin Hu Pearl?train
and an inaugural meeting was held.

3. In September, 2003, about 30 distinguished guests attending Forbes Forum rode the
maglev train in high spirits after the Forbes Global CEO meeting.

4. In July, 2004, Siemens Centennial Celebration was held at the Maglev Longyang Road
Station.
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Merits of Maglev Advertisement

Relations with the Government

The unique charms of the maglev attracts heads of various countries and
important personages at all levels, and maglev wins wide trust and support. With
the help of such advantages, an enterprise is able to directly influence the level of
a government, elevate the image of a brand and help to bring about
governmental purchase and gain very favorable conditions for development.
Relations with the media

The events of the maglev have become a news light-spot that the vast media has
to report. According to incomplete statistics, so far, relevant news reports by
various major mainstream media have reached more than 1,600 pieces, web-
links up to 220 thousand and news reports by foreign mainstream radio, TV
stations even more, too many to count (e.g. China Central TV Station, China
News Press, Oriental TV station, Jie Fang Daily, Xin Min Evening News, Hong
Kong Economic Daily, German Press, French Press, Japan Kyodo News Service,
Associated Press, TASS, the Reuter etc.). Shanghai Maglev (herein after calls
SMTDC) has established good relationship with various major media.

With the aid of the fashion pulse of maglev, a good opportunity to show oneself in
the media has come, which plays a great role in promoting the elevation of brand
and the sale of products.

Strength of Audience

According to a survey, the universal characteristics of maglev passengers are:
higher education (university degree and higher accounts for 69%); mostly in the
age group between 26 to 45, and mostly from eonomic developed
countries/regions (the majority of the passengers come from Germany, Japan,
Hong Kong and the United States).

Owning to the peculiarity of the maglev train, the passengers have prominent
advantages over those of normal transport means in terms of economic capability
and purchasing power. Moreover, they are readily receptive to new things.

To transmit enterprise information to such a group of passengers will achieve very
high aim-taking accuracy and arriving percentage.
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Cooperative Contents and Quotation for Advertisement
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Cooperative Contents and Quotation for Maglev Advertisement

3.1 Name Crowning Right - Cooperative Contents and Quotation

% Hold joint news conferences and invite news media to participate;

* The cooperative enterprise is allowed to shoot advertisement film or video by
using the maglev background within the permitted scope of SMTDC;

¢ Make 2~4 times of commercial activities in the cooperative period;

¢ Use the maglev LOGO or other symbols within the designated scope of SMTDC;

4 Complimentary carbody advertisements and interior chair advertisements.

E1EHAR ({;Eﬂ%i (g}fﬁmﬁﬁ)
& 1800 180
—% 3000 30
= 4000 400

Cooperative Period (figures ir?:rlfi:lﬁon CNY) (figures ir?rrlrﬁflaion EUR)
One year 18 18
Two years 30
Three years 20 4
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Cooperative Contents and Quotation for Advertisement
- _________________________________________________________________________________________________________________________________|

ERWARHITER, NEESFER LRI &, SMTDCREST &E If the enterprise name is not crowned on the maglev train and only the
RISMABIREREERS, RINWT: enterprise name is posted on carbody and chairs, SMTDC will help

printing the advertisement and do the advertisement without providing
additional contents, the quotation is listed below:

AR Mg BRTTIM % . . Price Price
P
- Gl Cfr FT) Gt BT Cooperative Period | .o in million CNY)| (figures in million EUR)
5 =4H 450 45 Carbody Three months 4.5 0.45
I Ads
A oy 650 65 Half ayear 6.5 0.65

=4 1000 100 One year 10 1

AR Mg BR T A% . . Price Price

&_ B fERR (BT FRD (B, BRD Cooperative Period | g res in million CNY)|(figures in million EUR)
o3 =1A 40 4 Chair Three months 0.4 0.04
I w Ads
. £ 60 6 Half ayear 0.6 0.06

—4F 100 10 One year 1 0.1

EHNAT RSN 200771451

FLY NONSTOP TO NEW YORK ON THE 2004 AIRLINE OF THE YEAR.
&

ntal Airlines
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Cooperative Contents and Quotation for Advertisement

3. 245 EEH 3.2 Exclusively Designated
¢ AEHNELAT BRI EE B SR L B, exclusively used by Shanghai Maglev Train.
* BAHANEEHS, BISEASM, ¢ The enterprise can make commercial propaganda of " ExclusivelyUsed by
*  AEEAGIAESMTDC S BB Bl L EREEIZE . 15, T, ey L3 Shanghai Maglev Train” within the cooperative period;
SHIEr LR, 4 Hold joint news conferences and invite news media to participate;
o SEHEEmEERACHITI~2R L ES, ¢ The cooperative enterprise is allowed to shoot advertisement film or video by
& 7ESMTDCHE E B93E B A1 1 FI SMTHYLOGOFA EL R AR 75 using the maglev background within the permitted scope of SMTDC;
* Make 1~2 times of commercial activities in the cooperative period;
nig. * Use the maglev LOGO or other symbols within the designated scope of SMTDC.
B EARMIRM: 300—5008 ART/E
BEERITIRN: 30— 507 EKIT/ 4 Price:

designated single-item advertisement: RMB 3 ~ 5 million/year
designated single-item advertisement: Euro 0.3 ~ 0.5 million/year
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334k 3.3 Station Advertisement
R R4y TR B IS Advertisement effect drawings and breakdown quotations are detailed in Annex2.
i - ARMHE BR T 1% . .
£ | EtlE il (Bfi: AT (Bfi: AT Location Ads Content Period (figures ifgw(iﬁ)n CNY) |(figures il?r‘;!li(ﬁ%n EUR)
kT84, HHE2. I Y- 109.2 10.92
— &2 BF= 2 4 lamo-b
A —& 168 16.8 renocone.! Half a year 1.092 0.1092
| fTEEL2. miER ¥ 335.4 33.54 First | 2 adscolumn,
;- 12, BHEAATHL0 Floor | 2indicatingboxes, o
= —& 516 51.6 1 plaza wallposter cpycat 1.68 0.168
= HEENFHRL0. 3 *E 332.8 33.28 12 Iamp-boxes, Half a year
- KEWR4 — 542 54.2 Second 1(2) aisle posters, 3.354 0.3354
10 suspension
Floor lamp cloth One year 5.16 0.516
BAE | @EULEMAS —& 1042.1 104.21 . 10 Wall-hanging Half a year
Third | Viewing-boards, 43- 3.328 0.3328
Floor | dimensional viewing| One year 5.42 0.542
Entie | All the abovecont-
e . 10.42 1.042
VE: St ents are included One year

1 AR AEEMKE: 5T 5 AL IR ks 2
2. RN BEMHEIN65%
3 AT N AR R G A1185 %

Note:

1. One-year price of the first, the second and the third floor advertisements is the sum
of the unit prices of all the ads positions. See Annexes 2 for single-item prices.

2. Half-year price: 65% the price of the one-year price.

3. Price of the entire station: 85% the total price of the first, second and third floors’
prices.
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Effect Drawing Sguare, 1F
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Direction Booth
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DIERYIERS Current Shape FERAS% Development Shape
LELiNiE £ HR R~ ¢ WxHxHE ) Iz X
Media Type Number Content Size (WxHxsides) Craft Price
IRBERETRESF 2 100cmx50cmx4
Direction Booth




Concourse Billboard
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Entrance of Main Passage

FIRER = HiR R~ ¢ WxH) Iz N
Media fype N#{m%er Con*tent Size (WxH) Craft Price
I ,
Concourse Billboard L 38.98m 1083cmx360cm
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Notice Board
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South-North Passage
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Media Type Number Content Size (LxWxH) Craft Price
2 A g

BRIHE 2 15.62m? | 710cmx94cmx220cm

Notice Board




AR SR E

Showcase
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South-North Passage

BRI i AR RGP C LxW xHD Iz g
Media Type Number Content Size (LxWxH) Craft Price
It bt ,

2 15.62m 710cm x94cm x220cm

Showcase
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Media Type Number Content Size (WxH) Craft Price
H T4
ks 4 22m? 116cmx173cm

Indoor Lightbox
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Passage Hanging
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Entrance Through North Escalator

BN H=E [EE R~F ¢ WxHXE) Iz g
Media Type Number Content Size (WxHxsides) Craft Price
Pass"ég%ilsanging 10 16m? 400cmx200cmx2
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Effect Drawing Hall
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Passage Hanging
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Entrance Through Upward Escalator
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Exit Through Downward Escalator
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Passage Wallcovering
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Exit of the Hall
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Media Type Number Content Size (WxH) Craft Price
bt oy =
SR & 12 10. 4m? 322cmx323cm

Passage Wallcovering




Entrance Lightbox
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Media Type Number Content Size (WxH) Craft Price
WTHar =
Entra];fer;_ahtbox 12 16m? 136cmx160cm
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Platform Neon Sign (east)

T AR S A A
Media Type and Location

Ul SLARERR (VHTHD
Platform Neon Sign (west)

——

N
y o ]

e \%E

s SRR P
Platform Neon Sign (flank)

T A

Platform Panel

e [
[ T IO OER T
IR, AAIVTEL (ORI

LTIRER ARVt AR

L IR ORI T
S

s JHIAC TTWTCOI, AT
[ TR CERAT TINTIICNTACATAO, T
S




R BT )=

Effect Drawing Hall
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Platform Neon Sign (east)
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Platform Neon Sign (west) Platform Neon Sign (flank)

i EARVEM Platform

PRAATE Hoke: T JUsF ¢ LxW xHD T s
Media Type Number Content Size(LxWxH) Craft Price
ST SLAEERL AT 1 10. 7n° 476cm x386¢m x250¢m
Platform Neon Sign (east)
EE@;MZISE?F); VYD 1 49m° 560cm x278cm x250cm
Platform Neon Sign (west)
2
S SRR D 1 10. 7m 510cm x280cm x100cm
Platform Neon Sign (flank) 1 10. 7m’ 510cm x280cm x100cm
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Platform Panel
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Platform
BEATE A Hit i R O xHD T ik
Media Type Number Content Size(WxH) Craft Price

T
Platform Panel 5+5 21m 2 600cm x350cm
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Stationadvertisementbreakdownquatationsform

&E%ﬁ% Site & BT M odia Type BLAKTER M odin S ine {Eﬁﬁﬁm Price jl:kﬁ:%m Price
0. Num ber (JG/ 4F) (CNY/ yean) (JG/ 4F) (EUR/ yean)
1FADO1- 02 2 $5 R 455 Direction Booth 1000mm (L) *500mm (W ) *40mm (H) 60000 6000
1FABO1 1 I~ 5505 Concourse Billboard 10830m m (L) *3600m m (H) 500000 50000
IFANOL-02 2 el BT # Notice Boay 7100mm (L) *940mm (W )*2200m m (H) 220000 22000
1FA SO01-02 2 SRR S B EE Show case 7100mm (L) *940mm (W )*2200m m (H) 190000 19000
IFALO1- 04 4 S5 ATHS Indoor Lightbox 1160mm (W )*1730mm (h) 60000 6000
— N 1680000 168000
2FBHO1- 10 10 BT A Passage Hanging 4000mm (W ) %2000m m (H) %2 300000 30000
2FBW 01- 12 12 SREERLIG ) Passage W allcovering 3220mm (W )*3230mm (H) 100000 10000
2FBLO1-12 12 JT4) 5 Entrance Lighthox 1360mm (W )*1600m m (H) 80000 8000
iy i 5160000 516000
3FCNO1- 02 2 Wi AAEMR @D Platform Neon Sign(flank)  [5100mm (L) *2800mm (W )*1000m m (H) 160000 16000
3FCW 01 1 Y ENAREM (PI)  Platform Neon Sign (w este]5600m m (L) %278mm (W )*2500m m (H) 300000 30000
3FCE01 1 G AREW (ZKi)  Platform Neon Sign (east) [4760mm (L) *3860mm (W )*2500m m (H) 800000 80000
3FCPO1-10 10 FHEBEX A Platform Panel 6000mm (W )*3500m m (H) 400000 40000
=N 5420000 542000
St 12260000 1226000




